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Celebrating 125 Years of Going 
Where You Go

On July 25, the Army & Air Force 
Exchange Service is celebrating an 
incredible milestone—125 years of 
support to those who serve. 

The Exchange started from humble 
beginnings, tracing its roots to 
merchants who followed the Army 
and provided goods from tents on the 
American frontier. 

Today the Exchange is a force multiplier, supporting military 
communities in all 50 states and 32 countries. From wars 
to natural disasters, we go where Warfighters go, bringing 
comfort and a taste of home while strengthening readiness and 
resiliency. During the COVID-19 pandemic, the Exchange benefit 
is transforming to provide safe, secure and sanitized sanctuary 
to Warfighters, past, present and future.  

It is our duty and honor to serve those 
who serve. 

Exchange Shoppers Generate 
$217 Million for Military 
Communities in 2019

Tom Shull
Director/CEO 

New Army Green Service Uniform 
Rolls Out
The first Soldiers were fitted for the Army Green Service Uniform 
(AGSU) on July 8 at Fort Knox as the Exchange officially began 
rolling out the new uniform. 

The AGSU, which was inspired and based off the uniform worn 
by America’s Greatest Generation, made its debut in accordance 
with the fielding plan established by Army G4. The fielding wave 
plan is scheduled to be completed by spring 2021. As each wave’s 
release date is confirmed, local commands, Tank-automotive and 
Armaments Command and Program Executive Office Soldier will 
be advised. 

Questions on the fielding plan may be directed through 
appropriate chain of command channels to U.S. Army TACOM.

In 2019, authorized Army & Air Force Exchange Service shoppers 
generated $217 million of critical support for military Quality-of-
Life programs in the form of earnings-based dividends.

100% of Exchange earnings are invested in the military 
community, so every trip to an Exchange Main Store, Express, 
movie theater, restaurant, etc. makes life better for service 
members and their families. 

The dividends, representing about 59% of Exchange 
earnings, go toward Child, Youth and School Services; Armed 
Forces Recreation Centers; and other critical Quality-of-
Life programs. The remaining 41% of earnings are used to 
improve the shopping experience in stores and online at 
ShopMyExchange.com.

In the last 10 years, the Exchange has contributed $2.2 billion 
to Quality-of-Life programs integral to Army and Air Force 
recruiting, readiness and resiliency.

The Exchange also serves Navy and Marine Corps communities 
at select locations and online. 2019 Exchange dividends were 
distributed as follows: 

• Army:             $126 million                         
• Air Force:       $75 million                    
• Marines:        $11 million                                
• Navy:              $5 million

The Exchange 2019 annual report, documenting the 
organization’s holistic support of the military community, is 
now available here. 

Questions regarding Exchange dividends can be directed to 
Lisa Cannon at cannonlisa@aafes.com.


